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Google Ads
Campaign Support

Thirdmill requested Google Ads campaign support
after a long and inefficient period of trial and error
process.



What did they have to say?

Ahmet was awesome to work with! He came prepared to every meeting with
things we needed to discuss, including great ideas for implementing Google
Ads campaigns. He was extremely professional, kind, and patient enough to

walk me through some of what he was doing so | could learn as well. He put
in a lot of work/research in between our meetings. I'm so grateful!

f Laura W.
¥ Digital marketing strategist

| wholeheartedly recommend Laura and her organization for anyone seeking
an outstanding volunteering experience. Their professionalism, strategic
thinking, and genuine passion for supporting you make them an invaluable
partner. Thank you, Laura. | appreciate this opportunity.

Ahmet Berke O.
Q Digital Marketer For Growing

Organizations
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Third Millennium Ministries Google Campaign Keywords By Ad Groups Ad Group For Partners Ad Group for Students  Ad Group

Keywords -

Negative Keywords ~

church of christ

christian church

church of god

mission work

churches of ged in christ
mission church

church of christ international
christian ministry

non profit organizations list
christian and missionary alliance
church ministries

christian church international
word of god ministry
nonprofit corporation
chrislian organizations
corporate partnership

global ministries

nenprofit partnership
international ministries
christian education association
corporate relationships
christian schooling

florida christian schools
online christian schooling

letter of hebrews

studies of the bible
theology systematic

bible study courses online free
free online bible classes
paul missionary journeys
free online theclogical courses
free online bible courses
theology class

bible courses online

history of the bible

bible study topics

jesus in the old testament
gospel project

online bible college

free bible study

bible interpretation

best way to study bible
christian videos

bible study topics for adults
bible doctrine

short bible study topics
online christian schooling

donation tax

donate mong
search nonp
donation of

charity even]
donate onling
nonprofit mis
donate now

nonprofit pa

best nenprofi
nonprofit listi
church giving

best charitie
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US States by Evangelical Protestant Population

New York
Virginia
Maryland

Utah
Massachusetts

Tennessee
Alabama
Kentucky
Oklahoma
Arkansas

Evangelical Protest
Nigeria (58 million)
India (28 million)
Kenya (20 million)
Ethiopia (18 million
Indonesia (16 millio
Democratic Republ
South Africa (15 mi
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